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Introduction 
	The widespread use of social media is based on the tapings of social nature in human interactions that facilitate individuals to voice their opinions remotely.  The engagement of individuals in these media platforms is regarded with high value and has become a challenge for ordinary people (Rout & Bontcheva, 2012). The challenge occurs as a result of the need to combine intelligent technologies with semantic methods that would improve the communication processes. The semantic approach methods use the engagement of individuals in social contexts. For example, explaining who the user of social media is connected to and their frequency of interactions to provide semantic models of social networks (Goker, 2015). The use of semantic models by organizations can always help to cluster users in a similar grouping, measure their authority, strength and also trust in their communication. 
Purpose of the study 
	This research aims to define key research questions on the application of semantics in mainstream media through an examination of a survey of modern approaches for mining semantics from networks, users, social media streams, intelligent and also behavior modeling. The study also presents key challenges for organizations in mining these semantics and also the ways to solve the challenges (Lim & Sudweeks, 2014). 
Research Questions 
	The following research questions would be answered in the discussion section.
1. How can ontologies be used to capture rich semantics in the mainstream media 
2.  Is it possible to extract reliable data and information from dynamic content streams that are noisy
3. What are some of the challenges that organizations face when mining semantics from social media platforms and how these challenges can be solved.
4. Is it possible to model users of digital technology who use social media 
5. Can semantics be used to identify the syntactic patterns that exist in the social media environment?

References
Goker, A. (2015). Advances in social media analysis. Cham: Springer
Lim, H. L., & Sudweeks, F. (2014). Innovative methods and technologies for electronic discourse analysis. Hershey, PA: Information Science Reference.
Rout, D & Bontcheva, Kalina (2012). Making Sense of Social Media Streams through Semantics: a Survey.  Peer-Reviewed article from Sheffield University. Retrieved from http://www.semantic-web-journal.net/system/files/swj303_2.pdf




